
  

  

AApppplliiccaattiioonn  ffoorr  pprroojjeeccttss  oovveerr  $$550000  
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AApppplliiccaattiioonn  CCoommpplleetteedd  bbyy::    MMAARRYYSSUUEE  CCOOSSTTEELLLLOO  AANNDD  JJAANN  SSTTOODDDDAARRDD  

  
PPlleeaassee  eexxppllaaiinn  tthhee  nneeeedd  ffoorr  tthhiiss  pprroojjeecctt  aass  wweellll  aass  aa  cclleeaarr  oovveerrvviieeww  ooff  tthhee  ccoonncceepptt  ooff  tthhee  

pprroojjeecctt..      NNaarrrraattiivvee  mmuusstt  pprroovviiddee  eennoouugghh  ddeettaaiillss  tthhaatt  tthhoossee  rreevviieewwiinngg  tthhee  aapppplliiccaattiioonn  ccaann  

ccoommpprreehheenndd  oorr  vviissuuaalliizzee  tthhee  ffuullll  ssccooppee  ooff  tthhee  pprroojjeecctt..    NNaarrrraattiivvee  sshhoouulldd  bbee  aa  ffuullll  

oovveerrvviieeww,,  yyeett  eexxpplliicciitt  aanndd  ttoo  tthhee  ppooiinntt..    

  
Fly fishers are a very integral part of West Yellowstone’s tourism market.  The Federation of Fly 
Fishers will be holding their annual Conclave and Fair here in August.  To encourage regional 
participation in this event WYM wishes to buy area newspaper and radio media placement, as 
well as social media marketing opportunities.  The Federation will provide design and 
production.  

 

OObbjjeeccttiivveess  

IInncclluuddee  tthhee  oobbjjeeccttiivveess  ffrroomm  tthhee  nnaarrrraattiivvee  ppoorrttiioonn  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann  tthhaatt  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  

1. Maintain the same level of West Yellowstone Resort Tax Collections as the 
previous year (July 2010 through June 2011).   

2. Maintain the same sewer flows as a rolling average over the previous 5 years.  
3. Maintain the same number of lodging nights as the previous year (July 2010 

through June 2011) as repeated by the West Yellowstone TBID.  
4. Private sector and public agency participation in at least two projects.  
5. In conjunction with the Federation, create and craft a multi-media strategy for attracting 

the largest regional draw at the most effective prices possible. 

66..  Increase regional attendance at the Fair through a capture of zip codes at entrance.    

  

RReeffeerr  ttoo  tthhee  ppoorrttiioonnss  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann,,  wwhhiicchh  ssuuppppoorrtt  tthhiiss  pprroojjeecctt.. 

  Attract visitors to West Yellowstone by communicating an image that is consistent with 
our long-term vision of West Yellowstone as a vacation destination.  

  Continue to expand our marketing potential by participating in partnerships with other 
tourism partners.  

  

HHooww  ddooeess  tthhiiss  pprroojjeecctt  ssuuppppoorrtt  tthhee  SSttrraatteeggiicc  PPllaann??    

Goal 1.3:  Collaborate with tourism marketing partners to plan/implement priority  
                 marketing efforts. 

  

DDeettaaiill  ppaaggeess  aattttaacchheedd        YYeess      NNoo  

BBuuddggeett  ppaaggee  mmuusstt  bbee  aattttaacchheedd  ffoorr  aapppprroovvaall..  

AApppprroovvaall    RReeqquueesstteedd  

____XX____FFiinnaall  
            __________PPrreelliimmiinnaarryy  
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DETAILS PAGE 

It is our plan to collaborate with the Federation of Fly Fishers to create and craft a multi-media 
strategy for attracting the largest possible regional draw at the most effective prices possible.   

 
Facebook advertising:  to area and fishing selected demographic. Begin by the end of this 

week and run through August 26 Amount budgeted:  $500.00 

 
Salt Lake: 

 
KSL: 
August 20:  Outdoor Show with Tim Hughes:  6:00 am to 8:00 am 
4-60 second spots, 4-traffic spots, includes a minimum of a seven minute free interview with a 
Federation representative about the Conclave and Fair 
August 27:  4-60 second spots, 4-traffic spots 
Cost:  $520.00 
 
KALL700 (ESPN):   
 
Week of August 16-19:  30 spots: 30 and 60 seconds Monday through Friday 6a to 7p  
Week of August 22-26:  repeat of the above. Plus: free web banner on KALL Sports web site 
promoting the event:   
 Cost:  $750.00 
 
Backcountry Radio Network 
Week of August 16-22 
 50 spots: 30 seconds on 5 stations:  KTKK in Salt Lake, KTMP in Heber, KCYN in Moab, KCPX 
in Spanish Valley and KOAL in Price around the Backcountry Utah  show that airs an hour on 
Saturday and condensed three-minute drive-time format which airs twice daily in all but the Salt 
Lake market. Includes free interview of minimum of seven minutes on the Saturday show. 
Cost:   $780.00 

 
Idaho Stations:   

 
Pocatello & Rexburg 
KSEI and KRXK:    total spots during the time frame of August 16-26 and still being negotiated 

by the Federation Cost:  $650.00 
  



 
West Yellowstone Chamber of Commerce 

CONSUMER MARKETING DESTINATION EVENTS PROMOTION: Federation of Fly Fishers 
Conclave & Fair 

 
 

       

  
State Tourism Funds   Other Funds   Total 

PROFESSIONALSERVICES: 
      Creative (web banners) 

 
$0 + $0 = $0 

     
 

$0 + $0 = $0 

  
$0 + $0 = $0 

  
$0 + $0 = $0 

  
$0 + $0 = $0 

  
$0 + $0 = $0 

  
$0 + $0 = $0 

TOTAL   $0   $0   $0 

       MARKETING/ADVERTISING: 
      Internet (Facebook) advertising 
 

$500 + $0 = $500 
Radio (spots, interviews, banners) 

 
$2,700 + $0 = $2,700 

  
$0 + $0 = $0 

TOTAL   $3,200 + $0 = $3,200 

       TRAVEL: 
      Personal Car 
 

$0 + $0 = $0 
Commercial Transportation 

 
$0 + $0 = $0 

Meals 
 

$0 + $0 = $0 
Lodging 

 
$0 + $0 = $0 

Vehicle Rental 
 

$0 + $0 = $0 
TOTAL   $0 + $0   $0 

       OTHER: 
      

  
$0 + $0 = 

 
  

$0 + $0 = $0 

  
$0 + $0 = $0 

  
$0 + $0 = 

 TOTAL   $3,200 + $0   $3,200 

  
          

       

REGION/CVB                         
PROJECT TOTAL 

  

$3,200 + $0 = $3,200 

 


